
Table of Contents

Methodology.................................................................................................................................................................................................... 7

Executive Summary....................................................................................................................................................................................... 9
What has changed since last year's survey?............................................................................................................................................... 9
What future market growth do airlines expect now?.................................................................................................................................... 9
What are the main factors driving this outlook?......................................................................................................................................... 10

Section 1: Forecast Context ................................................................................................................................................................. 13
1.1 Stronger Than Expected Recovery After Deep Global Recession ...................................................................................................13
1.2 Geographically Uneven Recovery With Different Profile From Previous Cycle ................................................................................14
1.3 Freight Market Recovery Linked to Strong Rebound in Trade..........................................................................................................16
1.4 Recovery in Corporate Profits and High Business Confidence Drive Passenger Rebound .............................................................17
1.5 Leisure Market Recovery Lags Behind ............................................................................................................................................. 18

Section 2: Key Drivers of Outlook ....................................................................................................................................................... 19
2.1 Strong Emerging Economies Driving Passenger Traffic Growth ......................................................................................................19
2.2 Freight Growth Dependent on Further Trade Expansion as Restocking Activity Tails Off ...............................................................20
2.3 Recovery in Leisure Segment Likely to Remain Weaker in Developed Markets..............................................................................20
2.4 Price of Air Transport Likely to Remain Relatively Low, Stimulating Demand..................................................................................21
2.5 Accelerating Capacity Growth Will Also Stimulate Markets .............................................................................................................. 22
2.6 IATA Traffic Forecast 2010-2014 ...................................................................................................................................................... 23
2.7 Several Risks Remain ....................................................................................................................................................................... 24

Section 3: Airline Industry Expectations ............................................................................................................................................ 25
3.1 Airline Industry Forecast 2010-2014 ................................................................................................................................................. 25
3.2 Domestic Passenger Growth............................................................................................................................................................. 28
3.3 International Passenger Growth........................................................................................................................................................ 30
3.4 International Freight Growth.............................................................................................................................................................. 33
3.5 Global Passenger Traffic Shares in 2014 ......................................................................................................................................... 37
3.6 Global Freight Traffic Shares in 2014 ............................................................................................................................................... 38
3.7 Comparison with Previous Forecasts................................................................................................................................................ 39

Section 4: Expectations by Region and Route Area ....................................................................................................................... 41
4.1 Outlook by Region............................................................................................................................................................................. 41
4.2 Outlook by Key Route Area............................................................................................................................................................... 42

4.2.1 North Atlantic ....................................................................................................................................................................... 43
4.2.2 North and Mid Pacific .......................................................................................................................................................... 45
4.2.3 Europe to Asia ..................................................................................................................................................................... 48
4.2.4 Within Europe ...................................................................................................................................................................... 50
4.2.5 Within Asia........................................................................................................................................................................... 53
4.2.6 Europe to the Middle East and Asia-Pacific to the Middle East ..........................................................................................55

Definitions...................................................................................................................................................................................................... 61
Region Definitions...................................................................................................................................................................................... 61
Route Area Definitions ............................................................................................................................................................................... 62
Countries Featured in the Airline Industry Forecast 2010-2014 ................................................................................................................ 65
Participants in the Airline Industry Forecast 2010-2014 ............................................................................................................................ 68




