
Pillar 1 – Flexibility

Choice of preferred currency is key for consumers

Missing out consumers’ preferred payment methods 
can result in revenue loss for airlines

C O N F I D E N T I A L 0

Travel providers must offer payment flexibility to match 
consumers’ expectations

Pillar 2 – Convenience

25% of consumers experienced a card decline: when 
facing a decline, respondents will either buy from 
another website (15%) or simply not buy (8%)

Tracking payment declines (e.g., by country, issuer) is 
crucial to maximising revenue
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SCAN ME

Note: Nuvei partnered with EDC in 2023 to undertake a study to understand consumer needs and 

how airlines / OTAs serve them, through a consumer survey and payment page benchmark



Pillar 3 – Security

64% of consumers find it important that 3DS checks are 
undertaken

Leveraging 3DS and security icons enables airlines to 
mitigate payment security concerns effectively
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Airlines can enhance payment security by employing 3DS and 
security icons, while ensuring consumer trust through clear 
pricing from the start of the purchase process

Pillar 4 – Transparency

92% of consumers prefer to see pricing that includes all 
fees and taxes from the start of the purchase

Explicit and transparent pricing of all charges at the 
beginning of the purchase process is a critical factor for 
consumers when making travel purchases on a website
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