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NDC: the foundation
for Offer Order

Transformation

Challenges vs. Opportunities
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Why have 60% of
Tier 2 & 3 airlines not
vet adopted NDC?



Change management impacts
operations and systems



Change management impacts
operations and systems

Lack of technical and
commercial understanding



Change management impacts Lack of technical and
operations and systems commercial understanding

Requires investment and
organizational shifts



Insights from
Industry leaders



Pioneers and

leaders in NDC
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STANDARDIZATION
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What are Airlink’s
goals for NDC?
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AIRLINK

What really
matters for Airlink?




So Airlink has a very small
but competent team of executives.
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AIRLINK

What is next for Airlink
transformation?







Your retail transformation
starts with:



Step 1

)it

Distribution

freedom

your content,
your control




Step 2 Commercial
capabilities
deliver from day 1
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Take control of your
retailing journey

»
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Thank you
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