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What’s next — towards
100% Offers and Orders
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Agenda

1. What’s Next?

2. NDC Journey
3. Preparing for the future: Current Projects

4. References



Today’s objective

+ Understanding of what it means to implement
Modern Airline Retailing.... We have a lot of
work to do.




What's Next = A World of Offers and Orders

avianca\,

The journey to modern airline retailing

Retailing with Offers
(https://www.iata.org/en/progr
ams/airline-distribution/

retailing/):

* New Distribution Capability
(NDC)

* Dynamic Offers

Delivering with Orders
(https://www.iata.org/en/progr

ams/airline-distribution/

retailing/):

Fullfilment with Orders —
One Order

Interlining with Offers and
Orders

Settlement with Orders

Delivery

v

A world of 100% offers
and orders

(https://www.iata.org/en/progr
ams/airline-distribution/

retailing/consortium/)

* Modern Airline Retailing
program.

« Participating airlines
supporting the
acceleration of the
industry transition to a
world of 100% Offers and
Orders.
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Journey to NDC aviancal,

AviancaDirect linking ARMI certification for all airlines
automation AV, TA, LR & 2K
Nbe Cemﬁc;?rtlli(r)]re]SIevel 3forall NDC Certification level 4 for all August: Launch of Avianca’s new
Airlines: AV, TA, LR & 2K Distribution model

AV, TA, LR & 2K
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NDC-GDS Amadeus and Sabre: NDC-Agregators and
all regions Agencies

Envision: SAM

NexIT: SAM

Wooba: SAM

Orchestra: EUR

Gordian: NAM, EUR, ASIA
Aviatur: CO

Price Travel: CO, MX
Atrapalo: Global
Metropolitan: ECU

Ideas Fractal & Netactica: COL — Agencies Portal: all regions Nex-IT & LLEEGO: COL — CAM —
CAM — SAM except NAM SAM - EUR

Travelfusion: NAM - EUR

Skyscanner: NAM -EUR

AviancalLink: Tiquetes y Tiquetes
COL

Thomalex: NAM

Netviax: SAM

Airgateway, Aaron, Duffel,
APG: EUR — NAM

TP Connects: EUR — NAM —
ASI



What are we working on? aviancal,

2026 — future

Projects Ongoing Dynamic Offers Towards 100% Offers and Orders

Dynamic, Continuous
Pricing implementation

Modern Airline Retailing
Business Case

Simplified Branded Fares Payments Program

100% Offers and Orders
implementation

TravelPort Continuous Pricing RFP

IFG — IATA Financial
Gateway

Dynamic Offers Transition to Offers and

Orders

Change Management:
trainings

Customer centric

BSP Risk Management RM enhancements

100% Offers and Orders

21.3 version certification Personalization RFP

Standard: Installments, Tax
Fiscal

Hybrid Interline eTKT



References:

Architecture
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Link: https://go.updates.iata.org/Business-Architecture

Retailing Platform Procurement Considerations

March 2024

Modern Airline Retailing
Retalling Platform Procurement
Considerations

e

Link: https://go.updates.iata.org/MAR-procurement-
considerations
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